CHAPTER II

THE DAILY ROUND IN A NEWSPAPER OFFICE

WHICH department is the most powerful in almost
every newspaper office at present? The Advertisement
Department. It is not only powerful, it is indis-
pensable. It provides the life-blood of the paper.

Upon it hangs the responsibility for prosperity or
failure. The throbbing of its pulses is felt throughout
the building. When the flow of " ads" slackens,
economy crises are liable to darken the sky. When it is
in full tide, bouquets are handed out, increases of pay
can be suggested. Every aspect of the newspaper is
affected by the activities of the advertisement chiefs*

Upon the result of their efforts to sell space depends,
for example, the size of the paper. This varies ,* some-
times it is sixteen pages, sometimes twenty, occasionally
more than twenty. News has nothing to do with these
variations. They are governed by the advertisements.

Once, in the days when newspapers were bought for
their opinions and advertising was in its infancy, the
amount of news, or of matter that passed for news,
might make a paper larger or smaller. Tie Times had
then an Outer and an Inner Sheet, two separate parts*
Many thought this division was made so that a wife
might take the front page, with the Births, Marriages,
and Deaths, while her husband frowned over the leading
articles or studied the political speeches. In truth, the
Outer Sheet was the receptacle of news held over from
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